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Responsible Purchasing Charter

SpringCard’s Ethical Charter sets out the Corporate Social Responsibility (CSR) commitments that SpringCard adheres to in its 

partner relationships and that it requests its partners adhere to as well. We expect our business partners to comply with this 

charter and with the laws, rules and regulations in force..



Speed: In a sector where new technologies quickly become obsolete, we are committed 

to carrying out our customers’ projects as quickly as possible so they can enjoy solutions 

that are always in line with the latest technology in the sector.

 

Listening: Our operation is based on supporting our customers. This support requires 

listening and understanding of the various constraints and variables impacting the 

project.

 

Union: We want our customers and employees to understand and support our project..

Stability: We cultivate our relationships with our partners so that we can better understand 

the constraints and variables impacting their project.

Our values

Expertise: O! ering the best possible quality to customers is our priority, so 

we need to be experts in our subject. Thanks to our quali" ed developers 

and employees, we have carried out major projects for large companies.  

Innovation: We are constantly innovating, creating new products and looking for ways to 

improve our existing products.

Research: Due to the constant evolution of new technology in the sector, we know how 

important it is to always be one step ahead. We are constantly seeking new technology that 

can be integrated into our projects so we can better meet the demands of our customers.



Stability: a long-term relationship

SpringCard is committed to creating and maintaining stable and sustainable relationships with 

its suppliers.

Protection of expertise: our priority

SpringCard respects the con" dentiality of its suppliers’ technical and commercial information, 

as well as their economic and intellectual property rights. In turn, we demand that our 

suppliers, their employees and partners respect our proprietary and intellectual property 

rights and ask that they keep any information related to SpringCard’s products, technical, 

industrial, commercial or " nancial expertise to which they may have access strictly con" dential..  

Continuous improvement: a necessity

Research and innovation are part of our values and culture. Thus, we work to support our 

suppliers towards better performance, while also developing their expertise and optimizing 

management systems and operational processes.

Our relationships with suppliers



Human rights

SpringCard is committed to promoting and respecting human rights and is not complicit the 

violation of these rights.

Labour standards

SpringCard is committed to respecting the freedom of association and recognises the right to 

collective negotiation. We are committed to the abolition of forced or compulsory labour, including 

child labour. SpringCard is also committed to abolishing all forms of workplace discrimination.

Our general commitments

Environment

SpringCard takes a precautionary approach to

environmental issues and preserves the environment by

taking initiatives to protect it. We promote the development and 

spread of technologies that respect the environment.

Fight against corruption

SpringCard aims to " ght corruption in all its forms, including 

extortion and bribery.



It is SpringCard’s policy to ensure the health and safety of its employees at all 

times as well as the legality of pay, working hours and weekly rest.

Our social commitment

Our environmental commitment

Our ethical and transparency commitment

SpringCard aims to reduce its environmental footprint. This calls for the 

prevention of risk, reduced use of hazardous chemicals, the reduction of waste 

and optimized recycling. We are very attentive to the impact our activities have 

on the environment and biodiversity, and we expect our partners to be aware 

of their impact as well..

SpringCard carefully selects its suppliers and partnersand only maintains 

business relationships with those who meet the highest ethical 

standards. We expect our suppliers and partners to be conscious 

of any situation that may constitute a con# ict of interest. Our 

partners and suppliers are required to scrupulously comply with all 

laws related to commercial practices and the right to competition. 



Reciprocal agreement

SpringCard

We, SpringCard, hereby con" rm our willingness to:

-Share our Corporate Social Responsibility approach with our partners.

-Continuously promote transparency, dialogue and the sharing of best practices so as to encourage continuous improvement in 

the sustainable development practices of our partners and their suppliers and service providers, particularly in the areas set out in 

this document: environment, social and business ethics.

The Partner ……………………………….. 

We hereby con" rm: 

- Receiving and reading SpringCard’s Sustainable Purchasing Policy

- Distributing the Sustainable Purchasing Policy to our co-workers impacted by its content.

- Unconditionally endorsing the principles described in this policy and their e! ective implementation, by proceeding to 

control and audit within our organization.

- Accepting to be audited by SpringCard or any third party appointed by SpringCard. Any breach to these obligations could 

lead, based on its signi" cance, to the termination of the trade relationship.

- Committing our own partners to respect the content of this Policy and to accept to be audited.

- Ensuring that our partners also endorse these principles and implement them in their organizations and proceed verifying 

compliance by auditing and validating compliance.

Date

For SpringCard      For the Partner

 



DISCLAIMER 

This document is provided for informational purposes only and shall not be construed as a commercial o! er, a license, an 

advisory, " duciary or professional relationship between SPRINGCARD and you. No information provided in this document shall be 

considered a substitute for your independent investigation.

The information provided in document may be related to products or services that are not available in your country.

This  document  is  provided  “as  is”  and  without  warranty  of  any  kind  to  the  extent  allowed  by  the  applicable  law.  

While SPRINGCARD will use reasonable e! orts to provide reliable information, we don’t warrant that this document is free of 

inaccuracies, errors and/or omissions, or that its content is appropriate for your particular use or up to date. SPRINGCARD reserves 

the right to change the information at any time without notice.

SPRINGCARD doesn’t warrant any results derived from the use of the products described in this document.

SPRINGCARD  will  not  be  liable  for  any  indirect,  consequential  or  incidental  damages,  including  but  not  limited  to  lost

pro" ts  or  revenues,  business  interruption,  loss  of  data  arising  out  of  or  in  connection  with  the  use,  inability  to  use  or

reliance on any product (either hardware or software) described in this document.

These products are not designed for use in life support appliances, devices, or systems where malfunction of these product may 

result in personal injury. SPRINGCARD customers using or selling these products for use in such applications do so on their own 

risk and agree to fully indemnify SPRINGCARD for any damages resulting from such improper use or sale.

COPYRIGHT NOTICE

All  information  in  this  document  is  either  public  information  or  is  the  intellectual  property  of  SPRINGCARD  and/or  its 

suppliers or partners.

You are free to view and print this document for your own use only.

Those rights granted to you constitute a license and not a transfer of title : you may not remove this copyright notice nor

the proprietary notices contained in this document, and you are not allowed to publish or reproduce this document, either

on the web or by any mean, without written permission of SPRINGCARD.

 

Copyright © SPRINGCARD SAS 2018, all rights reserved. 

EDITOR’S INFORMATION

 SPRINGCARD SAS company with a capital of 227 000 €

RCS EVRY B 429 665 482 

Parc Gutenberg, 2 voie La Cardon 

91120 Palaiseau – FRANCE

CONTACT INFORMATION 

For more information and to locate our sales o%  ce or distributor in your country or area, please visit www.springcard.com


